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The joinedupdesign for
myplace programme

Crear the last ten years, the Somall Foundation has developed and applied
I process that has empowsned young peopie to becomae engaged with the design
and architecture that affects their lives. In joinedupdesign programmes across
the UK, it has matched warld-class architects and designers with young clisnt
tecrmes b heldp ensure that new education, sports, play and soctal focilities are
designed according o the neads and wishes of the young poeople who use them.
Working intenatvaly with creative prolessionals has another advaniage for young
people = il inspires them, giving them new skills, new nocwledge and higher
solf-esteam. The programmes have also helped esiablish positive links betwoeen
the design industry and the public secior

Ly 2008, the Telent and Enterprise Task Foroe identified the opportunity for
the Sorrell Foundation to enhance myplace - creating new youth kacililes acrces
Englond. The Foundation was subsequenily appointed by the Departmaent for
Children, Schools and Families (DCSF) to work on 15 standard track myplace
projects. The Taskoros wanbed the Foundation 1o help ensure that young people,
lecal io the proposed new youth centres, contributed to thelr design and content.
It also wanted to draw on the Foundation's network of leading architects,
designers and creative advisers 1o help create workd-class design concepts for
the youth centres. The Big Lottery Fund (BIG) supported the involvement of the
Sormell Foundation, saying it would encourage innovative, exciting design. help
the projects respond to local needs and views. and strengthen engagemant with
young people who might otherwise not take part.

About myplace :

The myplace programme aims to deliver world-closs youth focilities driven by
tha active participation of young people, and their views and nesds. Myplace
responds to commitmants made in Aiming High for Young People, the DCSFa
ten-year strategy or improving lacililes for young people and halpéng them
participate in enjoyable and purpeseful activities in their fres time. The strategy
was crocied in response o new ovidencs showing that when young people are
diractly invelved, they can develop social and organisational akills, reise thelir
aspirations and become more emotionally mature.

The governmant is investing C272m in the myplace programma with
ndividual project grants of between £1m and £5m, administered wia BIG. The
government hopes myplkaos will tronaform the way young people’s lacilities are
created by increasing youth invelvement, ralsing design ambition and improving
building standards.

In September 2008, local groups submitted their bid documents to BIG,
which then created a shortlist for consideration by the myplace commities. The
committes, which included young people. selected 41 projects for the main round
of investment - the 'slandard track’. Applicants for the standard track were
notified of their sucoess in principle at the end of Fabruary 2008, when they were
hold they had six manihs o develop thelr business plans ond bullding designs.
Thar Sormell Foundation worked with 15 of the profects during this -month period,

Bids for the final round of myplace funding were recedved in September 2009,

The jcinedupdesign for myploce programme | |
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The bid for myplace in Hastings

The bid for the Hastings myplace project was submitted by the Hastings Trusi.
The bid documant sat out the bockground to the project and made proposals for
the new iacility as follows:

Hastings is one of the top 30 most depdved boroughs in the country. 46% of
Hastings children live in fomilies dependent on benedits, it has the highest levels
od yauth cffanding in the South East, and the fourth-highest teanage pregnancy
rate. Young pecple ioce a number of problama, resulling iram poor achoaol
performance, high levels of crime, gensrational unemployment. and a lack

ol positive role modals.

The bid documnent siates that oo many young pecple in Hosting= are
sulfering from ‘no sell-esieem’ due io child poverty and other disedvanioges, ond
that young people with disabilittes are particularty poorly served. Young pecple
in the town have complained of a negative aftitlude towarda their generation,
which they think has been created, in part, by the media.

Hastings has esdsting youth provision in the form of lour sports contres and
a skate park, but there are curmently no affordable or accessible music and arts
facilities for young people. The idea for a youth hub weas rotsed in 2006 after
extensive consultation and, in August 2008, the lown’s Young Person’s Council
coordinated a large-scabe survey culminating in a “town hall iakeover, whars
Yourng people weare inviled o present ideas and proposals for a new youth lecility,
Thea Hastings Truest conducted a detalled study of possible aites for the mew cenire,
and he young people used the mesults from their study to sslect a venue tha
would put them in an iconic bullding on the seafront. ;

The Hemtirgs myploce bid proposes refurbishing St Mary in the Castle, a
| 75-year cld Georgion church on the promenads, currently used gs acommunity
arts venus and proving unsusiginable, and which legtures a unique sircular
erudborium, The proposal would turn it into o siote-of -the-art youth facility, with
a parormancs spoce, music studio and workahop, arts workshopa, and digital
media space. There would be a calé oflering iraining opportunities, plis olfics
and meeting space lor a range of advice services. The Hostings Trust has a
E5-vear lease on the premises and believes that the conversion of this historic
saafront building into a world dass youth centre will be an Imporiant and visible
sign io the young people in the lown that they are valued.

The allocated budget for the build is £4,245,275.

The bid lor myploce in Hostings



The joinedupdesign for
myplace team

Thie Sormell Foundation assembled a bespoke beam for the Hostings project to
work alongside the orlginal bid team, It consizied of a cisnt team of local young
pecple, and a creative ieam ndividually salected by the Foundation and made
up of an archilect, o branding expert and a creative adviser, An architechural
compatition kxier led o a new architect baing appointed.

Building the cematve veanma Cliant team
The Sicarell Fossndatinn Eermad The Hastings cliant team consisted of 8 young peopla from the lown's youth

13 creartive seams boe myplace
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I;*;‘:m:ﬂ::t fj::f"" Architocture: Guy Holloway, CTM Architects. and Derek Rankin,
and was eapparied by a Scrrell Jonathan Dunn Architects lappointed by the bid team)

Foundation peoiet managpe CTM architects, based in Hythe, Kenl, has a significont amount of experience
;::T:;LI"::IE':':;'“:I"" working on listed buildings. Repeat clients include the Scuth East England
b i e ._.Ié.:,",,r_* Development Agency, the Creative Foundation and the De Hoan Charitable Trast,
esecibncin, In the same. werp. thee Jonathan Dunn Architects, based in Rye and London, has over 25 years

Branding expatis wockad wilh expoerience and a substantial partfolic of work in the South East and London.
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aviness, led by Jube Nawbiign. Rob Andrews co-founded the award-winning agency R&DE&Co. Work includes
e el oot e e naw idantity for the Old Vic and branding for the London Design Feetival. He
bl S gl theilr crective WS previously aon Associate Direcior at Interbrand Londan
indaewidirg. Tha crstive ,
e et Creative content advice: Elisabeth Lynch (assigned by the Sorrell Foundation)
b e carchunes st ety EAEZEth Lymch was Direcior of the Camden Roundhouss Studios from 2001-2008,
e cappeEmiod by tha bl lsar whare she developad an intermationally scclaimed programme for young
SORL NN S R i S paople’s participation in the arts. In 2002, she was awarded a Queen’s Golden
R Jubiles Award by the London Barough of Tower Hamlets for an ‘exceptional
contribution o youth and culture in the borough'. & Fallow af the Boyal Sociaty
of Arts, she is alss Chair of Trustess for The Arts Catalyst, a faculty membar for

The Schaol of Life and Asscciate Producer for TIMEWONTWAIT.
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The process

In Decamber 2008, the Sorrell Foundation invited
designers and archilects to an introduciony seminar
abaul myplace in the Young Deslgn Centre al
Somersat House, Bevertey Hughes MP, then Ministes

od Seete for Children, Schools and Families, modie tha
keynote speech, and Lucy Parker, Chair of the Talent
& Entarprise Taskioree, emphasised the benelits of
inking the UK's world-class creative indusiries o (he
youth provision network. Thare wos an overwhelming
axpression of Inteneat from cesigners and architects
o aNgage L {h PO ICIETLITHE.

In lanuary 2008 the Sorrell Foundation workad
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suppori. In the spring, the Foundation met the 15 bid
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Lad by the Sarmell Foundation, the young cliant
et tham bisgan the Conversation - a saries of
meatings designed o help tham :|-:-'.'|1.';|::- 1 s
working relationship with their creative team. which
anabled the young peoples ideas and needs o
ba tncorporated ndo the designa. The Conversation
inctudes inspinational visits and a irip o Lorndarn
for an intensive day of workshops. At the end of the
programme, each cllent feam lakes cwnership of
g cOnCepts

thislr project by presenting the Hnal

to thair bid leam, partners and stakeholdars,

- . - 1 | F = |
T ey i
! [in - arith thid I - & B
[r, i | ¥ et Ly
fi 54 Wil Eng M. W [
I - EiEtingG HLs i
£ o SEE | T
mpsti) Ul Sk 1 I 1 I
T i Thiry g I bl il
=k b EFVTHE B o owi r
& ELTUE 1 - ¥, 20l i
L 3 - 1t -] i 1 Eng
| 1 i w
i - " AE
g & 1
i 1 i it 1 1 1
SETTE e -
[} =gt i IIF [ (L
. g | = 5 it i o
g} s
H



LA LR R E R R AR E R R

*
&
L
L
B
™
s
n
#
®
s
u
Bl
#
®
u
Ll
L
=

The

concopis

Doveloping ideas Design concepts

o ™ ar
Tip Wl
5 e
) F, " n T [
= J= T
! M amd
{ i Af Wt
T WY
- L L} el b =14
- i v bro
N y At
T}
o
P i
- ekt W -
.
5 ek i o
1 [

ol ~ i f f
4 = iH L=
T T i |}
- Cearh )
§ i T T/
=l Pl TR -1

(S RS RN RSN E S}

EEEsETEEEEEDE

SRR R R R R ]

-
L
w
F
'
Bl
L
L
a
'
-
a
1
'
L

]
AR AR

Fimal
prosentation Next sieps

A.IJEFH.E‘I Hoa

Presenting in Hastings Looking lorward

Fal CLEN eam mocke ™ Il Sl T Talif
E a G T, T and 1t
iy P P W ik b
k Teped I
Tl WL 1l S
T o J
ar 15
T} b il
4] tha g1 Bt
. | avisl s i
i i
i } [t Birirg o 1
F - by v
¥ It
: 3







Dppoatin: CHenls ptudy @ soals
Eeednl ol e il beflann G
crypl poce af the anchitects’

The story of the project

The proposal to turn a historic church on the Hastings seafront
into a youth centre caused considerable debate among the
town's older generation, but the intelligence and energy of the
young client team worked to improve perceptions. The team
was determined to make the new youth facility something that
everybody in Hastings could be proud of.

Planning and preparation

The Sorrel] Foundation was interested
on working on the Hastings project
becousa of the bid's emphasis on
periormancs and creativity, and
because of the intelligent architectural
solution necessary for such a sensitive
alte. In spring 2009 the Sarrell
Foundation offered to suppar the
Hamtings bid by selecting a beapokea,
warld-class creative team. The Sorroell
Feundation assigned Eldridge Smerin
as architects becouse of thelr work on
Camden’s Roundhousa, which hos
almilor features to the proposed site for
iha riew youth centre, 51 Mary in the
Castle. They also had had previous
axpariance working for a young

client lsam during the Foundation’s
joinadupdesigniorachools prograrmme,

Andrews as branding expar becouse
of his excellani professional record
and his exparience of working with
young people. The Sorrell Foundation
provided full support to a client team
of eight young peopls, asaigning
Elizabeth Lynch, former direcior of the
Roundhouse, as their creative adviser.
The Sorrell Foundation wos warned
thet somie of the local community did
nat like he idea of young pecple
having such an Imporiant bullding
grivern over 1o them,

The Conversation

The teams meet

The first mesting was hald ot the
Haslings Trust affices in April, whers
the young client team met the Sorrell
Foundation project manager and Ml
Banney-Kane, the executive directar of
Hemsttrigs Trust. The clients weara
intreduced bo the Foundation’s work

and the background io the myplace
profect belore being shown how good
design could Improve their lives and
environment, and discussing in detal
how to be a good client. The team then
thought about youth provision in
Hastings and said that 'young people
have nowhere to mingle with each
other”. They complained that there are
no jobs available, and that the current

* youth jocilities wers inadequate; The

BIMmE people go avery week, ihe
activities don't change and so thay
become boring. static, and we lose
interest quite quickly,’ sxid one client.

The clients’ firat bried

The initial mesting gave the client
fleam an opportunity o diseuss whiot
they wanted e thatr new youth centre,
and thedr idess were led back to other
groups of young people at youth
coundl mesetngs, They weani the contre
io make o good lirst impression, and
were adamant that the branding design
should fit in with the looal archilecture,
The Geoargian church front should be
made more welcoming the group said,
and ‘the entrance should be larger, not
the tiny dooreay thare is now’, Facilibes
at the centre could include a music
studio “with a proper sel-up, and people
wha can halp you', as well as creative
misdia suites with Apple Macs for art,
and a gallery 1o digpleay their work. The
b also suggested a dance space
‘with mirrors, barres, everything', and
‘a chill-cul 2one 80 young people could
just drop-in, relax and get some advice’,

Looking at 5t Mary's

A site meating with architects Mick
Eldridge and Plers Smerin gave the
clients an opportunity 1o begin thinking

The story of the project | 7
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The story of the project

about how they want to use the space
in tha church. The clionts tald the
architects that they wanied the circular
cuditorium to hove a less lormal, siaid
foal; that it should be a lexible spoce,
usad for both reloxation and
pariormance. They suggested doing
samathing creative with colour and
lighting - particularly on the calumns.
The team wanted to look into the
acoustics, ai the cuditorum was
accustically good for "unplugged’
pariormances, bul not 8o good lor
amplification. Recommendations for
the calé included creating a sushi-atyle
bar serving healthy food and installing
lots of windows 1o let in maore light. The
meating revealed that the Hoastings
Trust procurement procedure requined
archilects o compslitively lendear jor
the job, and that the winners would
waork for the client team. Eldridge
Srnarin was invited to submit an
axpreasion of inlarest.

An inspirational visit

Discussing lacilities

At the end of May 2009, the cliont team
came to the Sorrell Foundation Young
Design Cantre at Somerset House in
Londan, whara thay mat cliont ieams
from the other joinedupdesign for
myplace projects, and creative
professional Didi Hoplins. Didi taliked
first about the enterprise space - the
aredas lhat could provide revenue such
a5 the cald, pedormance and muli-
media facilities. The clionta stressed
that the performonee space should be
& ploce where alent gets spotted, a
place where everyone seas what we
can do and how creative we are’, and
suggestad it be linked electranically lo
the proposed music ecording studio,
The clients alss called lor musicians o
run courses and workshops and asked
for a radio stotion presented and run by
young peopls to broodeast throughout
the centra, including the calé.

Hew people and places

Puring the London wisit, the client team
was introduced 1o professionals from

a range of creative industries, inciuding
axparts in film, music, lashion, curation,
performance and even! manogement,
fundraising and social enlerprise.

The Hastings feam spent time with
graifiti artist Luke Warburion and their
creative advisar, Elzabeth Lynch,
former director of the Camden
Aoundhouse Studios. The clients visited
the Roundhouse in the allernoon, and
sarw that, as with St Mary, it isa lisied
building with a ciroular ouditorium and
erypis. and has been comvertsd inio
music and arts kacilities for lacal youth.
The visit opened the clienis” ayes o

tha possibilities for thalr youlh centre
and gave them new enthisiasm

amd enangy.

workshop
A saasion with branding designer Rob
Andrews gol the young clients thinking
aboul a name lor the centre. Rob asked
the team to think aboit the meaning af
thedr lervourite bonds, brandzs and
shops, belore going on to identily wheat
made Hastings and the sile 50 special,
The client teams came back with
descriptions like ‘the cliffs’, "the wault’,
‘amazing pillars’ and regal
appearance’, and this developed into
a ward-play goame about the atte thet
generaied possible names: Unite,
Eureko, Bounce, The Place, and SMIC
(51 Mary In the Castlel.

New architects

An open architectural compatition wos
hald by the Haostings Trust in June, and
twro client teom membars wene inviied
b st on the fudging pansl. The
partnarship of CTM and Jonathan Dunn
Architects was appoinied and the
Sorrell Foundation invited them to
Somerset House for a briefing on the
jolnedupdesian ior myploce process
and how to work with the creative and
client teams. The client team met their










Cppassie

Top: Clisats stand a6 the
lighting rig chove the
Owarisrhouse pariormones
wpace

sxpdaine the detcils of one his
phrvloul sk nes

Mididie tighs: The chents wie
tha foor 1o cssamble o possihls
pavayramima ol events [ selp
youth centre

Top right The pink carpst

o1 the Quarierhouss copluress
the aitenikon of 0 Hestings clisas

niw anchitects, Derek Ronkin and

Guy Hollewary at 51 Mary in the Castle,
and ook part in an exerciss bo idenithy
layouts and themes for the main spaces
using technical drawingz.

Brainstorming the box olfice

Druring the site visit, the group split
into two, with one discussing the calé
and crypl space with Derek, and the
other addressing 1he auditorium with
Guy. In the first group, Dok suggested
calling the receptian the bax alfice’

1o relerance the contre’s parformance
space. The clients ware keen to open
uj the reception by removing the
]:uﬂl:ll:s il I]"H;r -:nEi“.-. |:|:r||:l m&eﬂ
poaitivaly to Derek's suggestion of
introducing o lange sleylight. We woani
it tey b peally Brighi and calourful,’
thay said, The clients also suggested
having a platiorm iowards the back
o act a8 an informal sioge lor opan-
mile nighis.

Ideas lor the auditerium

The tecm decided thal the auditorium
should be a flexible space whose size
could be reduced and inerecsed as
npaded. 'f.-':-ur :uﬂgnsll-}d g:II:I‘-'E-'-i-I'Il]

off o section near the entrance ko creats
sound separation 1o the "box offlos’
and reom for a bar, The space should
feature a larger sioge, and a lift
connecting o the musle fosilithes in the
crypt, and the cliant team also liked the
idea of having a grean room for chilling
out, that eould doubls s a reheansa)
rosain, complebe with instruments on
which you could "have a go'. The leam
mide o specifle request lor sound-
proofing, learning a lesson from
Camden'’s Roundhousa, where the
crypt space cannot be used if there s

a parformanos taking ploce on tha
upper leveal,

A trip to the Quarierhouse
anleriminmeni venue in Felkestons

halpad the client leam improve on their
design knowledge and vecabulary and
begin a discussion aboitl colour. They
had previously agreed that colour
should Tead’ people around the
bailding, and now thowghi about how
the outsids should leck The creative
team asked them to consider the
classical architecture of thair building,
which is a vary neutral ealour, and

iold them that evan the Parthenon in
Grieecs wos once paintoed in bright
colours. The client team agreed that
they couldn't do thal to thair bullding
bacouse Hastings would kill us!’

Finding a brand

The journey tofind a brand for thadr
contre iook the pupil clisnts o CTM's
shudio in Hyihe and to the F-ish gallary
in Hastinggs. They talked 1o Rob
Andrawrs about conservation and
identity, and Fob stressed ihat the logo
nied fo support the archilechure and the
cenire as a whale, presenting them
with sxamples of brands that reflect
hariioge, such as the Old Vie ond the
Eritish Museum. He explained the
imporiance of having a vision before
creating a brand, emd together (hey
considered words and phrases relating
to the past, present and future of the siie
and young pecpds in Hastings. The
segsion genonaied Tha Cantle, Volt, The
Paint, The Floce, Encountar, The Vibe
and The Deck as possible namaes for tha
centre, and The Point was chosen as
the foeourite. The session worked io
refocus the team, giving them the
vocabulary they noeded 1o talk about
the project 1o the community, One
member of the clien! eam was a
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Branding concepts

Branding is an essential component for the new yoith contrea that is ofien
overlooked. A strong brand con draw young pecple to the centre and it can be

useful lor marketing and fundraising activities. The centre's repulaticn within the

local community will be enhanced by a brand that sums up its positive purpose
and philosephy
The client team wanted
and because the centre s a point itsalf - a conversation paint, a meesting point,
aviewpain. lf people ask, “what's the peint? you can say, “well, the patnt is...".
Chne client, a design student, created a logo concept based on the idea of
a "hug’ wrapped around a ‘peint’ and Rob Andrews developad it into a fndshad
prapasal, which he presented alongside his cwn - a typographical selution
representing The Point as an armowhead. In the end, and after further
consultation, the client team prelerred the design student’s idea, but introdizeed
bBoth at the final presentation.

thepoint |

The Point’ gs a name "becouse it's short and snappy.

Guidalines deveboped by Hok
Andrews and the dewiges anadsns
Surisg a doy of work experiscce
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Architecture concepts

B T

161 Archltectiire concepia

|

|
|

| | II
I
L

‘]ﬂr

—11 =l

CTH and Jonathan Dunn's conoapd
for The Point directly responds to the
clients’ request for a welcoming.
vibrant environment that feels
inclusive, functional, and has a
sustainable futurs,

The building’s locode has bean
opened up with an expanss of glozing
to reveal an inviting restourant and
oo, amd box office epace for the
eruditarium upataira. The public arecs
lead through o dramatic tunnel on to
tha mare youth-focused crypt space,
which conlains specially canstrucied
sound booths for recording and
rehearsals, and an accompanying
meodicl suibe.

The clienis asked the architects
o update the audilorium and give it
a mone modern feel. During its
transformation into a wordd-closs

veanue, it will be carelully refurblshed
and enhanced with the latest lighting
and sound equipment, and hosa
maximum capacity of 900,

A neighbouring building will be
refurbished o provide hurther rehearsal
and dressing/green room space lor the
auditorium, and offices and meating
spaces far the Youth Council.
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Outcomes

The Sorrell Foundations jeinedupdesign lor myplace process in Hastings has
produced many positive cutcomes: I o

* The process led to creation of a client tsam pod what 11E peronived

* |t brought together young people from different backgrounds to provide input for i
* Tha team become aquthorities on the deskgn of thedr youth centre, making thern Client
an important assed lor the ongolng project
» It changed the level of young people’s participation from consuliation, 1o
convarsation
* Tha social and potentially vocational skills of the client team members were
improved, including thelr eam-working, problem-solving, communication and
negotiction skills, and thedr confidence and cltizenship
* The programme gave tham pride in their work and ewnership of their naw
youth canire
* [i generated a strong brand, name and idantity for the youth centre, where most
youth centrea treat branding as an aflerthoughl
* A good relationship was formed between the architects and the client team,
which meant that the architects’ concept responded fully to the views and needs
af the young pecple
* Onw of the clients completed a day of work experience with graphic designer
Rob Andrews, adding to her portiolic
¢ Ome of the clients has become a champlon of the brand and identity, and has
been offered a job ot the centre when it opens

Next Steps

The standard track myplace projects will know If their capital and business plans
hixve bean approved by thea
The Samell Foundation is producing reparis for each of its 15 myplacs |
projects. Findings will be presented to the DCSF and BIG on 7 October 2009 at the-
Sarmall Foundatian Young Design Centre in Somerset Housas, and leasona learnad
will inform the nesd round of the myplace bida. They may also be usad by BIG to
" help assess bids. el fo o
The Foundation will produce an overarching report outlining findings from 8 jeresy Birck, Local
invalvement in the programme, 1o inform the future bullding of youth contres and ~ l@bour leader
the operation of similar caplial programmes,
In Hastings, the partnership of
CTM and Jenathan Dunin Architects has been appointed to continue with the
project, and will continue to work with the client team.

21 Chaloomes and next stopa



Thanks

The Sorrell Foundation would like to thank everyone
involved with joinedupdesign for myplace in Hastings

Hastings client team
Oli Faweett, lennle Kile, Fenlon Mann, Amethyst Reardon, Dan Bobinson,
Elizaa Sedden and Billy Thormas.

Hastings bid team. partnoers and stakeholders
Hestirigs Trust: Alen Privedt, Cheair, Hastings Trust and fodie Taylor Youth
Engagement Officar, Hastings Trusd,

Hastings ereative leam
Guy Holloway, CTM Architects: Derek Rankin, jonathan Dunn Architects: Rab
Andrews and Elizabeth Lynch.

Creative conlent team
John Newbigin, Chair; Stove Clution; Anne Engel; Joo Hunler, Elizabeth Lynch
and William Warren,

Industry professionals who gave their lime and experiise

at the myplace London workshops

Mary Abiola, The Oy, live events; Anne Engel, fundraising for social enterprise;
Joe Hunter, Vaxed, foshion; Rob Khan, BBC music, radio; Eizabeth Lynch,
performing arty: Arthur Polts Dawson, Acorn House restaurant, restourants and
social enterprise; John Newhigin, film and digital content; Niru Ratnam, STORE
gailery, gallery spoces; Raf Rundall, 1965 records; music production; Luke
Warburion, VOP grafiit; and Willam Warren, 30 dezigr.

Special thanks

For kindly specking at our jeinedupdesign for myplace introductory seminar
Beverley Hughes MF, former Minisser of State for Children, Schoals and Familiss:
Lucy Parker, Cheir of the Talant & Enterprise Tosklores and Alee Mowat, Urban
Salon; ko Arup and Leon Renwick for project management support: for hosting
client team visite: Roundhouss, London; the Cuarterhouss, Folkeatones, CTM
Architects’ studics, Hythe and tha F-ish Gallery, Hastings; photographers Graharm
Carlow and Olivia Grabewski-West; wriler Nick Skeens: designes Fay Cuthbaerison
and filmmaker Russell Reed.

Thanks 121
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